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Executive Summary

The present deliverable provides an overall report about the dissemination actions that
were carried out to communicate mes and results of th€ ONSENSU&oject (M1 October
2013M12 September 2014juring the 1st reporting periad

It describes all dissemination activities carried outtbg members ofour consortium in
terms of thedissemination strategy and plaaubmittedto the EC months aga the context
of Deliverable D6.1.1 Dissemination Plan & Report (M&lso presentsall dissemination
material created inhe CONSENS&oject (e.gbrochure postes, press releasenewsletter
etc.). Additionally, it provides aomplete list of publiations, papers, press release
conferences, etc. It also describes ongoirgivities for collaboration with xisting EU
Projects/Initiativegelevant to CONSENS®ject.

Finally, dissemination actions are continuously monitored aamtordingly updated,
following the achievements and evolutions of the technical work.
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1 Introduction

1.1 About this deliverable

This deliverable details the report of the dissemination activitied have been carried out

in CONSENSU®der WP6G 5 A a4 a SYA Yy I (i A 2 y antl, gdecifially litfepoktdithell A 2 y £
dissemination, collab@tion and communication activities followed during the 1st reporting

period as well as the results from these activities.

Based ona comparison between what was planned and what was actually executed, key
performance indicators were measured and strengtnsd weaknesses o€CONSENSUS
dissemination strategy werédentified. Even though during the 1st reporting year the
dissemination team did not have yet the first versionGBDINSENSW@Ssets at theidisposal

to use in dissemination activities (production miaterial, focused welt based activities),

the analysis of KPIs showed that people were attracteCONSENSUW&ion It is obvious

that the main goal of the next reporting period is thissemination ofCONSENS@8olution

and technical achievements.

1.2 Document Structure

The document is structured as follows:

1 Section 2describes in detail the dissemination material that was created during the
1st reporting period;

1 Section 3presents the performed dissemination activities, includargong other
scientific publications to journals and conferences well as participation tevents,
conferences, workshops;

i Section 4, refers t&€ ONSENSWSicial web site and social channels;
 {SOGA2Y pzIZ LINBaSyila LINR2SO0Qa tAlFAazy | OGACL

1 Section 6, compares planned against actual work by considering the key
performance indicators defined [d];

1 Section 7, provides an overview of the next reporting period. More specifically, it
refers to future dissemination aiefties with a specific timetable and indicative
dissemination events and scientific journals/specialized magazines that the project
will target,

1 Finally, SectioB provides some concluding remarks.
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2 Creation of dissemination material

2.1 Brochure
CONSENSUfas produced a threéold printed and electronic brochuresige A4 openthat
reflects the results of the project. The brochure has been uploaded to the project website.

It is structured as follows:

Inner side:

T
1

GCONSENSWSZ S NIJa s8afiah presenting short overview of the project,
GCONSENSWS6 2 S O, segtibréthiat highlightthe objectives of the project,

Gt Af20Ay 3 t NB&bO presantinghs dedrivdildi dse cases of the
project,

G¢ SOKY A O fa sedidnINtl belyé fresdas the technical approach of
CONSENSW&d illustrated in a figure

AAAAA

1 &9 ELIS OGS Rsedtionldiscibiing the expected impact that will occur from the
project
Outer side:
1 First page including the logo and title of the project along with a pictelevant to

CONSENSUWion,
Middle page providing information about the project at a glance,

Last page including contact informatifor further communication ancCONSENSUS
web-based channels that can be used to knG®@NSENSQSsion better.

By being both aprinted and electronic brochureCONSENSU&ochure enables the
consortium partners to use (Pri@nTheGo) the brochure in dissemination events and
workshops, as well as to disseminate it through their respective websites.
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W CONSENSUS Overview

(CONSENSUS project aims to model the multiple objectives
of real policies under various constraints and identify
optimal solutions given their trade-offs. Such a service
can become a powerful tool in the hands of policy makers
allowing them to test various policy scenarics and get a
hint about how successful their policies can be inachieving
the stated goals.

In parallel, the second goal of CONSENSUS is to employ
this tool in order to educate but also gather valuable
feedback from citizens, thus involving them in the decision-
making process and contributing to the transparency of
policymaking

W CONSENSUS Objectives

CONSENSUS will simplify, predict and visualise the
consequences of decisions in the pelicy making process
oy

+ Maximising the impact of policies by accurately
p ing policy p L effects  in
multiple domains. CONSENSUS employs multi-

objective optimisation methods in order to identify

a rich set of optimal afternatives. This information

will allow policymakers to confront the side-

effects of their decisions, which in tum can enable
them to maximise the impact of their actions.

Empowering citizens and echo the increasingly
growing importance of public opinion in policy
making. This will be achieved through an analysis of
public opinion as it is currently formed in social media
and crowdsourcing platforms. Gamification techniques.
will also be used to incentivise people to participate.

+ Mapping policy implementation alternatives to
actual policy decisions. CONSENSUS fosters
human - computer interaction mechanisms that
will visually highlight the conseguences of certain
options and based on users’ feedback and will
further suggest solutions that are more appropriate.

Educating citizens on policy issues and increasing
transparency in decision making. CONSENSUS
attempts to educate citizens about the consequences
of each decisicn by providing them with a tool that will
enable them tovisualise the various optimal alternatives.

4 Piloting Project’s Results

The consortium will validate the CONSENSUS results and
developments through the operation of two important
real world use cases: one investigating the trade-offs
of policies regarding Biofuels and Climate Change (EU
Renewable Energy Directive), and the other dealing with
road infrastructure (Trans-European Transport Networks)

¥ Technical Approach

CONSENSUS plans to examine the correlation of multi-
criterion decision making with crowd-sourcing and
gamification in the context of policy making

Crowdsourcing will be used in various phases of the project
- from refining criteria, to gathering input, and to examining
resulting visualisation and assisting in the actual decision
making

Citizens” involvement in decision making and the

transparency of the process will also support better
acceptance of any decision.

Figurel: Brochure(lnner side)

W At a Glance

The Project

CONSENSUS i world

deliver the tools that can, in an easy and comprehensive
manner, provide policy makers with optimal choices
based on a number of relevant criteria

Project Coordinator

Institute of Communication and Computer Systems/
National Technical University of Athens (Greece)

Partners

« IBM Israel - Science and Technology LTD (Israel)

« Internationales Institut Fuer Angewandte
Systemanalyse (Austria)

» Athens Technology Center S.A. (Greece)

« Universitat Konstanz (Germany)

« OXFAM ltalia Onlus (italy)

« WWF - World Wide Fund for Nature (Switzerland)

« European Union Road Federation (Belgium)

Duration
Start: 1 October 2013; 30 months

Website
WWW.consensus-project. eu

Programme
FP7-CT-2013-10

Research areas

CONSENSUS bines research and ies from
several research areas including policy modelling, multi
objective optimisation, machine learning, crowdsourcing,
gamification and visual analytics.

@ Contact

Project Coordinator

Prof. Theodora Varvarigou

Institute of Communication and Computer Systems/
National Technical University of Athens (Greece)

.
flm
il

Intemational lestitute for  Universitat
Agplied Systems Analysis Konstanz

A wwwiasaacat
ﬂ |
.

WWw.consensus-project.eu
W CONSENSUSeu [ CONSENSUS

grant

PR This project has received funding from the European
Union's Seventh Framework Programme for research.

agreement no [611688].

Figure2: Brochure Quter side)
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Domain Data

W Expected Impact

CONSENSUS is expected to make significant impact
in EU policymaking by improving the validation of the
potential impacts of policies through evidence. By
incorperating all the parameters that comprise the policy
context, the policy maker will be able to witness the
balance between them in view of existing constraints.
Furthermere, by allewing the citizens to visualise the
impact of various policy implementations and gathering
their feedback, CONSENSUS will help promote a greater
social acceptability of future policies and thus, increasing
the chance of these policies’ success. Also, by introducing
gaming concepts in real everyday considerations,
CONSENSUS, hopes to increase the participation of
younger citizens in policy making. All these, make
CONSENSUS an attractive tool, ensuring take up for
policy makers.

4§ consensus

Multi-Objective
Decision Making Tools
through Citizens Engagement
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2.2 Project Posters

CONSENSUas produced twagosters in A0 format that reflecthe scope of the project.
The postes presentthe aim and use casasf the project as welasthe CONSENSW&:b-
basedpresence.

By being both printed and electronic poste@ONSENSUssters enable the consortium
partners to use (PrinOnTheGo) the posters in dissemination events and workshops,
where CONSENSU&sults and activities are prested, as well as to disseminate it through
their respective websites.

W consensus

ve Decision Making Tools

CONSENSUS aims to model existing real
| world user-cases and deliver the tools
that can, in an easy and comprehensive
manner, provide policy makers with
optimal choices based on a number of
relevant criteria

CONSENSUS Use Cases:
Transportation Networks, Biofuels & Climate Change

www.consensus-project.eu 9P CONSENSUSeu  [f}) CONSENSUS

Ggﬁ W‘;“d i:#’

Figure3: CONSENSUsterversion 1
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Multi-Objective Decision Making Tools
through Crtizens Engagement

Model existing real world
user-cases

CONSENSUS

A I M S TO Deliver tools that provide policy

makers with optimal choices based
on a number of relevant criteria.

CONSENSUS Use Cases:
Transportation Networks, Biofuels & Climate Change

WWW.CONSensus-project.eu 9 CONSENSUSeu m CONSENSUS

Figure4: CONSENSUsterversion 2

2.3 Press Release

In line with theLIN2 2 SO Q& Ratelygadeds yeledisd Ity been icreated in English

which offers basic information about the projecthél consortium utilized their relevant

communication channels within their countries and markets, both in English and local

language in order to distribetissue 1

Ly 2NRSNJ 2 SF¥FFSOGA@Ste (1SSLI (NI O] 2y LI NIySN
disseminatiornteam created a reporting file to post all the relevant channels and the status

of each distribution. Té reporting file can be sedn Secton 10.1.2

Issue 1 has been published 22 different communication channelas can be seen in the
following table.

Tablel: Press releaspublications¢ Issue 1

Type Published in Partners
Press Releas(English ATC website ATC
version)
Press Release (English ATC LinkedI@ompany page ATC
version)
Press Relese (English iLab ATC blog ATC
version)



http://www.atc.gr/?page=news&ListID=3&RowID=91&Year=2014
https://www.linkedin.com/company/athens-technology-center
http://ilab.atc.gr/blog/multi-objective-decision-making-tools-through-citizens-engagement
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Published in

Greek translation oEnglish
version)

Press Release (English iLab ATC Titter ATC
version)
Press Release (English ATC LinkedIn ATC
version) rou
Press Release (English EurActivpress release ATC
version)
Press Release (English IBM
version) IBM website
5 .

res.s Rekse (English ERF website ERF
version) -
Press Release (English . ERF

. (Eng ERF Twitter

version)
Press Releas&/pdified Emea.gr ATC
Greek translation oEnglish
version)
Press Releasdlpdified Businessnewsgr ATC
Greek translation oEnglish
version)
Press Releasdlpdified Epixeiro.gr ATC
Greek translation oEnglish
version)
Press Releas#pdified Epixeiro.giFacebook page ATC
Greek translation oEnglish
version)
Press Releas&/pdified iNewsqgr.com ATC
Greek translation oEnglish
version)
Press Releasdlpdified Tipos.ar ATC
Greek translation oEnglish
version)
Press Releasdlpdified Cebil.gr ATC



https://twitter.com/iLabATC/status/491339479961964546
http://www.linkedin.com/groups/ATC-Athens-Technology-Center-1412537?home=&gid=1412537&trk=my_groups-tile-grp
http://www.linkedin.com/groups/ATC-Athens-Technology-Center-1412537?home=&gid=1412537&trk=my_groups-tile-grp
http://pr.euractiv.com/pr/multi-objective-decision-making-tools-through-citizens-engagement-113681
https://www.research.ibm.com/haifa/info/20140717_decision.shtml
http://www.erf.be/index.php?option=com_content&view=article&id=438:press-release-consensus-project&catid=1:press-release&Itemid=2
https://twitter.com/ERFbrussels/status/489069187680440320
http://www.emea.gr/atc-%CF%83%CF%85%CE%BC%CE%BC%CE%B5%CF%84%CE%AD%CF%87%CE%B5%CE%B9-%CF%83%CF%84%CE%BF-%CE%B5%CF%85%CF%81%CF%89%CF%80%CE%B1%CF%8A%CE%BA%CF%8C-%CE%AD%CF%81%CE%B3%CE%BF-consensus/416061
http://www.businessnews.gr/article/6583/symmetohi-sto-consensus-gia-tin-atc
http://www.epixeiro.gr/%CE%B5%CE%B9%CE%B4%CE%AE%CF%83%CE%B5%CE%B9%CF%82/%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%B5%CF%81%CE%B3%CE%B1%CF%83%CE%AF%CE%B5%CF%82/19384-%CE%B7-atc-%CF%83%25C
https://www.facebook.com/epixeiro.gr/posts/786272198085427
http://www.inewsgr.com/239/ATC-symmetechei-sto-evropaiko-ergo-CONSENSUS.htm
http://tipos.gr/arthro/2065015-atc-%CF%83%CF%85%CE%BC%CE%BC%CE%B5%CF%84%CE%B5%CF%87%CE%B5%CE%B9-%CF%83%CF%84%CE%BF-%CE%B5%CF%85%CF%81%CF%89%CF%80%CE%B1%CF%8A%CE%BA%CE%BF-%CE%B5%CF%81%CE%B3%CE%BF-consensus
http://cebil.gr/a/4421582/atc_symmetexei_sto_eyropaiko_ergo_consensus

el 4 consensus
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Type Published in Partners
Press Release Mpdified Matiastanea.gr ATC
Greek translation ofEnglish
version)
Press Release Mpdified NETFAX Newsletter & ATC
Greek traslation of English _
version) NETWEEK Online
Press Release Mpdified ICT PLUS Portal ATC
Greek translation ofEnglish
version)
Press Release Mpdified ICT PLUS Facebook ATC
Greek translation ofEnglish
version)
Press Release Mpdified FNM.com website ATC
Greek translation ofEnglish
version)
Press Release Mpdified FNM.com twitter ATC

Greek translation ofEnglish
version)



http://www.matiastanea.gr/gr/relative/economy/emea/ATC:%20%CE%A3%CF%85%CE%BC%CE%BC%CE%B5%CF%84%CE%AD%CF%87%CE%B5%CE%B9%20%CF%83%CF%84%CE%BF%20%CE%B5%CF%85%CF%81%CF%89%CF%80%CE%B1%CF%8A%CE%BA%CF%8C%20%CE%AD%CF%81%CE%B3%CE%BF%20CONSENSUS/
http://www.netweek.gr/default.asp?pid=9&la=1&cID=5&arId=28117&ss=ATC
http://www.netweek.gr/default.asp?pid=9&la=1&cID=5&arId=28117&ss=ATC
http://www.ictplus.gr/default.asp?pid=30&rID=33430&ct=12&la=1
https://www.facebook.com/pages/ICTplusgr/142380689193552?sk=wall&filter=1
http://www.fnm.com.gr/news/press/atc-simmetechi-sto-evropaiko-ergo-consensus
https://twitter.com/FNMag1/status/511546599365824512
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3 Reporting dissemination activities

This section summarizes the dissemination activities that have been performetieby
CONSENSUBJF NIy SNBE (GKNRdzZIK2dzi GKS MAGONSESUSNI 2F (K
dissemination activities are split into the following categories:

9 Scientific publications to journals and conferences
9 Participation in events, conferences, workshops

0 including presentationanddistribution of brochures
M Other dissemination activitge

3.1 Scientific publications to journals and conferences
The following table presentSONSENSUS8ientific publications to journals and conferences
released during the 1st reporting period



Public
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Permanent identifiers Is/Will
open
Title of the Number, (if available) access
. - . Place of Year of Relevant :
Main author = periodical or the date or Publisher o . provided
: publication  publication pages .
series frequency to this
publicatio
n?
Comparat| | I £ £ Rs | IMMM 2013, The| ISSN: 2326 | IARIA XPS  Lisbon, November 12-17 Archived in the free access Yes
ive Visual | Janetzko, Third 9332 Press Portugal 17, 2013 ThinkMind" Digital Library
Analysis | Dominik International http://www.thinkmind.org/index.p
of Large | WNO{ t S] Conference  on ISBN: 974- hp?view=article&articleid=immm _
. 2013 1 30 20075
Customer| Schreck Advances in 61208311-7
Feedback Information
Based on Mining and
Self Management
Organizin
g
Sentinen
t Maps
Collabora | Johannes Proc. SPIE 901] Volume IS&T/SPIE December | 90170C DO110.1117/12.2040011 No
tive data | Fuchs, Visualization and 9017 Electronic 23,2013 | 90185C
analyss w2Yly Data Analysis Imaging
with Dominik 2014, 90170C
smart Sacha, Fabia
tangible | Fischer,
devices | Andreas
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http://www.thinkmind.org/index.php?view=article&articleid=immm_2013_1_30_20075
http://www.thinkmind.org/index.php?view=article&articleid=immm_2013_1_30_20075
http://www.thinkmind.org/index.php?view=article&articleid=immm_2013_1_30_20075
http://dx.doi.org/10.1117/12.2040011

Public

e E Al Rights Reserve
Permanent identifiers Is/Will
' _ open
Title of the Number, (if available) access
: . - . Place of Year of Relevant :
Title Main author = periodical or the date or Publisher o . provided
: publication  publication pages .
series frequency to this
publicatio
n?
Stoffel
Geo I I £ f Rs | International 2014, Vol. 7, IARIA - June 30, 237-246 | http://www.iariajournals.org/intell Yes
Temporal | Janetzko, Journal On Nr. 1 and 2 2014 igent_systems/intsys v7 _nl2 20
Visual Dominik Advances in ISSN: 1942 4 paged.pdf
Analysis WNOT S Intelligent 2679
of Systems
Customer Schreck
Feedback
Data
Based on
Self
Organizin
g
Sentimen
t Maps
The Johannes IEEE Transactior] Volume: 20 IEEE 11 August 1 DOI:10.1109/TVCG.2014.234642 No
Influence | Fuchs, Petrg on Visualization Issue: 12 2014
of Isenberg, and Computer| ISSN: 107
Contour | Anastasia Graphics (2014) | 2626
on Bezerianos,
Similarity | Fabian
Perceptio | Fischer, and
Gonsensus Output/Deliverable D6.1.2 Pagel5of 49

The research leading to these results has received funding from the European Comn3@vigrish Famework Programme [FP7/20@013 under grant agreement no. 611688


http://www.iariajournals.org/intelligent_systems/intsys_v7_n12_2014_paged.pdf
http://www.iariajournals.org/intelligent_systems/intsys_v7_n12_2014_paged.pdf
http://www.iariajournals.org/intelligent_systems/intsys_v7_n12_2014_paged.pdf
http://doi.ieeecomputersociety.org/10.1109/TVCG.2014.2346426
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Permanent identifiers Is/Will
_ _ open
Title of the Number, (if available) access
. Place of Year of Relevant

Title Main author = periodical or the date or Publisher o . provided
publication  publication pages to this

publicatio
n?

series frequency

n of Star | Enrico Bertini
Glyphs
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3.2 Attended Events, Conferences, Workshops
The following table presents the attended events during the 1st repgieriod

Date Type of Type of Countries Size of = Partner
and Activity audience addressed @ audience @ responsi
Place ble
involved
IMMM 2013 | 18 Presentati | Researclers | EU Countries 30 UKON
Novemb | on on Mining
The  Third er,
International 2013,
Conference Lisbon,
pn Advanceg Portugal
in
Information
Mining and
Managemen
t
2014 -1 3031 Presentat NGOs EU Countries 30 OXFAM
Informal January | on of the Organizati
annual 2014 Stakehold ons
strategy Brussels, er
meeting Belgium | Consultati
with on for
European Biofuel
NGOs Scenario
working on launched
bioenergy by the
projecton
16th
January
2014
VDA 2014 | 3-5 Paper Scientists | Internationa 40 UKON
Februar | Presentati I
Conference y 2014, on
o |san
Visudization Francisc
and Data o, CA
Analysis USA
2014
TRA 2014 14-17 Distributi Raad EU Countriey 1000 ERF
April on of | Transport
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Type of Type of Countries Size of = Partner
Activity audience addressed = audience @ responsi
ble
involved
Transport 2014, CONSENY experts,
Research Paris us European
Arena France | brochures| Commission
via ERR officials,
booth Representati
ves of EU
permanent
representati
ons, road
agencies,
universities
TransCon 14-16 Presentati Road Russia 70 ERF
2014 May on of | Transport
2014, CONSENSY experts,
6th _ Moscow | US European
Intern.a.tlonal , Russia | project Commission
Exhibition officials,
for Representati
Transport ves of EU
Infrastructur permanent
€ . representati
Construction ons, road
agencies,
universities
ERF 18 June| Distributi Road Road 100 ERF
Symposium | 2014, on of | Transport Transport
on  Future| Brussels, CONSENY experts, experts,
Road Belgium | US European Eurqean
Infrastructur brochure | Commission| Commission
e Challenges officials, officials,
Representati Representati
ves of EU ves of EU
permanent | permanent
representati | representati
ons, road ons, road
agencies agencies
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Date Type of Type of Countries Size of = Partner
and Activity audience addressed = audience @ responsi
Place ble
involved
SYMPHONY| 20 June| Presentati| Representati Greece 15 ATC
project 2014, |on | | ves of NGOs
Focus Group| Athens, | Distributi | ASsoclations
Greece |on of journalsts,
conseNg Jeneral
audience
us
brochure
Samos 2014 30 June| A Researcherg Internationa 20 ICCS/NT|
Summit _on| 2014 presentati [ UA
ICFenabled | Samos, | on in the
Governance | Greece | Global
System
Science
sessions
of the
Samos
Summit
2014
entitled:
a{20A
compuin
g
approach
es for
policy
support
(CONSEN
SUS
LINR 2 §
Thailand 12 Presentati IBM
Competitive | Septem | on
ness ber
Conference | 2014,
Thailand
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Type of Type of Countries Size of = Partner
Activity audience addressed = audience @ responsi
ble
involved
2nd 30 Poster Technology| European 100 ERF
Technologic | Septem | and Players,
al Forum on| ber Distributi Research

Intelligent 2014, on of | Laboratories
Transport Villeneu | brochures
Systems(ITS| ve

Forum 2°| d'Ascq
edition) France

3.3 Other
The following table presentany other activity prformed bypartners, e.g. presentations,
talks, etc.during the 1st reporting periad

Type/Place Type of Countries Size of Partner
audience addressed audience responsible

involved

25 Invited talk| Technical Germany 60 UKON
November | and University of
2013 presentation Darmstadt,
at the| Germany
workshop

"How will Big
Data

LV b dzSy(
Life% [
the topic
Visualization
and Analysis
of Big Datag
Approaches
and
Application
Opportunities,
Exemplified
for 3D Object
and Socia
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http://www.fi.tu-darmstadt.de/futureinternet/ffi_events/big_data_workshop/big_data_workshop.de.jsp
http://www.fi.tu-darmstadt.de/futureinternet/ffi_events/big_data_workshop/big_data_workshop.de.jsp
http://www.fi.tu-darmstadt.de/futureinternet/ffi_events/big_data_workshop/big_data_workshop.de.jsp
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Type/Place Type of Countries Size of Partner
audience addressed audience responsible
involved
Media Data
8 July2014 | Invited talk| Research | International ~50 IBM
and and
presentation | Practitioners
atL. aQa
Technology

stream of the
agribusiness
strategic
initiative

Additionally, CONSENSUS has made use of the media tool of its partners to generate a larger
awarenesf the project and its objectivedVith respect to the transport scenario for the
TransEuropean Network, the ERF has made use of its monthly newsletter 3 times (October
2013, January 2014, May 2014) to generate greater awareness of the project. The
newdetter goes to approximately 5600 transport professionals.

With respect to the number of hits to the newsletter items related to CONSENSUS, the
following performances were observed:

1 CONSENSUS project kidkin Athens (241 hits);
T CONSENSUS project laurghensultation on road pricing (247 hits);

1 ERF participates at 6th Transport Congress in Moscow (115 hits).
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4 Web based activities

During the 1streporting period and following the dissemination stratetfye CONSENSUS
consortium focused on creatingONSENS$ocial network profilegTwitter and LinkedIn)
andofficialwebsiteand continuously increasing its dissemination activities.

4.1 Updating and maintaining pOT EAAO6 O xAA OEOA

As a central point for dissemination purposes and the main dissemination and
commurication channelthe CONSENSLUfificial website has been built, aiming tepread
AYTF2NXEGA2Y | 02dzi GKS ThiMRoR& 0cb Sitéis niadelavaitablal A S a
under the www.CONSENSHjffojecteu domain and is continuously being maintained to
provide upto-dated information and material of the project deliveries and news.

The picture below shows the current status of the website if a user enters the home page:

W§s consensus . . . .

e - - z gi"
F‘. 'f' ==

Get in touch

Email us:

CONSENSUS is a re oject co
Fran Programme in th 1ICT for rE————T
£. The project started 15t of October 2013 and will

‘2 Linked (L oow
NSENSUS project i

Latest News

CONSENSUS Rational Use Case: Transportation Use Case: Biofuels &
Networks Climate Change

Twitter Updates Latest News Contact us

CONSENSUS paper “The Influence of Contour on

e

Y 3y G

Figure5: CONSENSW8eb siteHomepage
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4.1.1 Web-site statistics

CONSENSUSnNsortium uses the Google analytics in order to monitor the activity of
CONSENSUgeb site and measure our progress and impact. Google Analytics is a very
powerful tool to track our site vigrs and get enormous amount of useful data.

Theweb sitefrom its launch until nowjecember2013¢ September 201has766 Unique
Visitors out of a total 0fl347 Visits and4.747 Page views, as it can be seleom Figure6
below.

Audience Overview Dec 1, 2013 - Sep 30, 2014
Email Export~ Addto Dashboard  Shortcut <r
All Sessions

+ Add Segment
100.00%

Overview
Sessions ~ VS. Select a metric Hourly = Day Week Month

® Sessions
50

January 2014 March 2014 May 2014 July 2014 September 2014

B New Visitor M Returning Visitor
Sessions Users Pageviews

1,347 766 4,747

[ ak o . ne L.‘M... TR, NP
Pages / Session Avg. Session Duration Bounce Rate

3.52 00:04:15 49.89%

Mttt inctiboise | A iusintsis bbb cn | el T TURAYY
% New Sessions

56.87%

Ml RS TTP T

Figure6: Web site Visits

Moreover, Figure7 presents an overview oCEONSENSU&eb site vsitors (top ten) per
CountryTerritory for this reporting period
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Country / Territory Sessions v (4 Sessions Contribution to total: Sessions M
1,347 1,347
% of Total: 100.00% (1,347) % of Total: 100.00% (1,347)
LT 493 36.60%
= Greece
2 I.I Belgium 107 7.94%
3 Eﬂ Brazil 95 7.05%
4 cm Slovakia 88 6.53% /
5 ./i Germany 68 5.05%
6 = United States 60 4.45%
T = Israel 59 438%
8 5 Italy 52 3.86%
9 2iE United Kingdom 51 3.79%
10 30 2.23%

= Spain
Figure7: Top 10 visiting countries

Also, the details from where the traffic came from candeen inFigure8. The direct traffic
is composed o043%, the Google searaf 14% and the other sites belo@%6.

Source / Medium Sessions v Sessions Contribution to total: Sessions v
1,347 1,347
f Total: 100.00% (1,347) % of Total: 100.00% (1,347)
1. M (direct) / (none) 571 42 39%
2. M google / organic 190 14.11%
3 M semalt semalt.com / 106 787%

referral

4 linkedin.com / referral 79 5.86%
5. M hestia.atc.gr / referral 78 579%
6. divrit / twitter 49 3.64%
7. ilab.atc.gr / referral 37 2.75%
8 t.co/ referral 30 2.23%
9. 127.0.0.1:4664 / referral 19 1.41%
10. pr.euractiv.com / referral 18 1.34%

Figure8: Traffic Source

4.2 Social networking activity

The social networking site®f CONSENSUSfroject have been createdto support
dissemination activities. In particular, they are meanthighlight project news and events,
CONSENSUstivities and resuia & ¢Sttt Fa G2 LINRY2Q3S
topics. Furthermore, they aim to reach a wide range of communities and inather
people interestedn policy modeling and decision making

4.2.1 Twitter Page
The project has created the twitter acamy which can be followed here:
https://twitter.com/ CONSENSES
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Twitter is a website that offers a social networking and microblogging service, enabling its

users to send and read messag@weets) and diffise information amongst interested
audiencesThe goal ofCONSENSUWSeets is to post comments related to our project, share
events to attend and news related flicy modeling and decision making

Up to date CONSENSUfasposted 47 tweets, we haves0 followers and we are following
207 accounts.

Figure9: CONSENSUW®Itter account

4.2.2 LinkedIn Group
The project has created CONSENSU&oup on LinkedIn, which can be seen here:
http://www.linkedin.com/groups?gid=7411896

The goal of this group is to bring together people currently inwblire the project and
outsiders.

Figure 10 shows the page offONSENSUgoup on Linkedln that includes the project
description and the link to the public Website.

Up to date we havé3 members:

CGonsensus Output/Deliverable D6.1.2 Page?5 of 49

The research leadingtthese results has received funding from the European Community's SevemtieWwork Programme
[FP7/20072013 under grant agreement no. 611688











































































